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HSD Honestly Significant Difference 

IBM International Business Machines 

KGB Kerala Gramin Bank 

MSME Micro Small Medium Enterprises 

NABARD National Bank for Agriculture and Rural Development 

NPA Non- Performing Assets 

NS Non-Significant 

PDQ Product Quality 

PEV Perceived value 

RBI Reserve Bank of India 

REL Reliability 

RES Responsiveness 

RMSEA Root Mean Square Error of Approximation 

RRB Regional Rural Bank 

S.E Standard Error 

SCSB Swedish Customer Satisfaction Barometer 

SD Standard Deviation 

SE Standardised Estimate 

SEM Structural Equation Model 

SHG Self Help Group 

SPSS Statistical Package for Social Science 

SQ Service Quality 

SSLC Secondary School Leaving Certificate 

TAN Tangibility 

WMR Word of Mouth Referral 

 


